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ARC Highlights The Lure of The Great Outdoors
For nearly 30 years, the American Recreation Coalition (ARC)

has worked to make time in the Great Outdoors attractive to the
public. From overcoming funding problems of federal agencies
hosting some two billions visits annually to creating new lures –
like the National Scenic Byways Program - ARC has worked to
link the public and private sectors to sustain interest in national
parks and national forests, wildlife refuges and other federal
lands – lands which cover one-third of the nation’s surface.

According to Derrick Crandall, ARC President, much more is
underway. “We helped with the launch of National Geographic’s
Guide to America’s Scenic Highways and
Byways in the 1990's, and have stayed
involved. In 2007, National Geographic issued
the third edition of this guide, and it is one of
the most successful travel guides ever. We are
now hard at work, coordinating efforts by
National Geographic books, the U.S. Army
Corps of Engineers, key boating and fishing
organizations and regional tourism entities on
an exciting new project – the National Geo-
graphic Guide to America’s Scenic Waterways
and Waterplaces. Expected in early 2010, the
guide will feature about 100 top locations and
regions – the inspiration for the book’s subtitle:
100 Places Not to Be Missed by Boat or Road!
We know that 75% of all recreation occurs
along coastlines and shorelines, and this book
will help Americans find exciting new places to
visit.”

Some of ARC’s efforts address the changing
reality of travel, including cost of motorfuel.
“Every Friday, there is a surge in travel as
American families head to the shore, to the
lake, to the mountains and other leisure mag-
nets. And many families bring with them RVs,
boats, horses, ATVs and mountain bikes and
more – important elements in our fun, but
requiring either towing or vehicles large enough
to haul this equipment. And then Sunday
evening, the movement is reversed. We want to
offer American families another option – one
that will reduce fuel consumption by as much
as 50% and add to the safety and convenience
of travel. Simply put, we want to help Ameri-
cans use safe and convenient storage for their
recreation equipment close to the locations that
they visit frequently. In some cases, this will be
in communities which are gateways to federal
recreation areas. And in other cases, we feel
that this option can actually be on national
forests and other federal areas, utilizing sites
once used for gravel, moth-balled work camps
and similar uses. This initiative will reduce
fuel use – a positive for environmental efforts –
and reduce a barrier to more frequent outdoor
visits by families by making travel faster, safer

and cheaper. We hope to have some pilot efforts in place by the
spring of 2009,” said Crandall.

Looking ahead to January 2009, Crandall expressed optimism
about the interest of a new federal leadership team in recreation
issues. “Regardless of the winners in the November 2008 elec-
tions, we expect the support for recreation as a tool to aid the
nation’s health, the vitality of our economy, education and more to
be strong.”

For more information on ARC’s efforts, see its website:
www.funoutdoors.com.

JENSEN  LCDs  are  available  in
19”,  26”,  32”  & 42” 

JENSEN  is  the  ONLY  LCD  TV 
brand  specifically  designed  and 
engineered  for  over-the-road 
application.  The  all-new  JENSEN 
LCDs  are  in  stock  featuring  con-
formal  coated  circuit  boards,  a
heavy  duty  chassis,  integrated 
mounting  points  and  front  controls.   

2602 Marina Drive  •  Elkhar t, IN 46514  •  w w w.asaelectronics.com • 1-800-688-3135

Contact  an  ASA  Sales  Rep  today  for  more  information!

With ASA it IS easy being GREEN!

Your JENSEN LCD TVs will now be shipped to you in an environmentally-friendly 
container. Each container will have either 4, 5, 6 or 8 LCD TVs individually packed 
inside, depending on the screen size. The new containers make unloading and 
storage easy. And once you install the TVs, you can reuse your empty container for 
storage and repackaging.  Avoid those costly dumpster charges!
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RVIA Offers Member Advertising in RVIA Today
RVIA is now offering exclusively to members advertising space

in RVIA Today for the upcoming fiscal year.
RVIA Today, the association’s print newsletter which will begin

to be published quarterly in fiscal year 2009, provides advertisers
access to an elite readership of leading industry executives. Each
issue is an “All Industry” edition that reaches CEOs and senior
management at manufacturer, supplier, and associate member
companies; RVIA leadership including the Board of Directors and
association committee members, RV dealer principals and key
staff; campground operators; and elected and staff officials for both

national and state RV-
related organizations.

RVIA Today advertising
packages include quarter
page or half page (horizon-
tal or vertical) options for a
full year (4 issues). In
addition, RVIA Today
advertisers will also
receive additional exposure

by being
listed as
spon-
sors in
each
issue of
RVIA
Today
Express,
the digital newsletter published every other
week and delivered to more tham 2,200 indus-
try members by email.

A mailing was recently sent to members
offering the opportunity to purchase ad space in
RVIA Today.

Ad space is limited and the deadline to
respond is October 15. For more information,
please contact Bernadette Murphy at (800)
336-0154, ext. 310 or bmurphy@rvia.org.

RVIA Today is read by nearly 2,000
RV industry members.

Sign Up For RVIA
Today Express

RVIA Today Express, RVIA’s e-newsletter
launched in March, is now being received
by more than 2,200 industry members bi-
weekly.

Express is an e-mail update that serves
as a between-the-issues supplement to the
print editions of RVIA Today. With Express,
industry members no longer have to wait for
the printed newsletter to find out the latest
RV industry happenings.

If you would like to sign up to receive
RVIA Today Express, visit www.rvia.org and
follow the RVIA Today Express link at the
top of the page. Just enter your email
address to subscribe.

If you have questions about your sub-
scription, contact Bernadette Murphy at
(703) 620-6003 ext. 310 or
bmurphy@rvia.org.

The most important step for success is having a firm,
solid foundation built on inner strength and true innovation.
This is exactly what Hickory Springs has provided with the 
new QuadraStep® RV entry step. Its double-lock design offers 
unparalleled stability - it stays put when you step to one side.
And QuadraStep's lower first-step design makes climbing even 
easier. Strength — QuadraStep is built to take the punishment.

Want to take the next step in quality and stability? Go to the Top 
of the Class with a leader — Hickory Springs. Call us at: 800-643-2102.

By getting closer to
the ground we went to

the top of the class.

PO Box 1667 • Ft. Smith, AR 72901 • 800.643.2102
JSI Corporation • Elkhart, IN • 574.262.2399

www.recreationalvehicleproducts.com
www.hickorysprings.com

©2007 Hickory Springs Mfg. Co. www.hickorysprings.com

RV Entry Step

QuadraStep
true innovaton  from 

Hickory Springs
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September 13 RVIA Board Meeting
Charleston, South Carolina

October 10 - 19 California RV Show
Fairplex, Pomona, Calif. 

Dec. 2 - 4 National RV Trade Show
Louisville, Kentucky 
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March 12 - 15 RVIA Annual Meeting
Dana Point, California

California RV Show Promotions Focus on Affordability
With the approach of the 56th Annual California RV Show, to be

held at "The Fairplex," Los Angeles County's Fair and Exposition
center in Pomona, California, Oct. 10-19, RVIA has kicked promo-
tional efforts into high-gear.

Although the show will be smaller than in previous years as it
feels the effects of the struggling economy, it still offers attendees a
fabulous forum to learn more about RV travel and camping.

“Retail shows in general, and particularly those focusing on dis-
cretionary products, are facing a tough time right now, and we are
not immune to that,” said RVIA President Richard Coon.  “But, we
are working very hard to promote the show, generate enthusiasm and
attract consumers to make this a successful event for our exhibitors.”

RVIA's Board of Directors has approved a half million dollar
retail advertising budget to draw attendees to this year's show, which
will feature the latest in RVs, products and accessories. RVIA's
show staff is working closely with their PR and advertising agency to
ensure advertising dollars reach the broadest possible audience of
RV owners and potential owners.  Increased use of the Internet along
with more traditional media will help achieve this goal. 

Since many American families are looking to save money on a
vacation this year, show promoters are highlighting the fact that
RVing is still less expensive than air travel and staying in hotels and
provides quality family time. The diversity of product that attendees
can only see at the show will also be featured. 

The show's website (www.carvshow.com) continues to be a popular
place for RVers to visit and find show information as well as informa-
tion on what RVers are doing to adjust to higher fuel costs, how driv-
ing an RV is different - but not difficult, the fact that RVs have less of
a carbon footprint than air/hotel travel and more - all designed to sup-
port RV sales and show attendance.   

Seminars at the show will help attendees select the right RV and
provide tips for full-timing and extended RV travel.  One of the most
popular seminars from previous shows will be continued this year,
"Yes, You Can Drive an RV.” In addition, RVIA spokespeople the
Herzog family (see page 8) will be at the show to talk to attendees

about their RV travel experiences. 
For more information on the California show, visit

www.carvshow.com or call RVIA’s Western Region Office at (951)
274-0696.

Last year’s California RV Show drew more than 33,000 consumers and
exhibits spanned more than one million square feet. 
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