NORTH AMERICAN
MOTORIZED ELECTRIC RV
Study Findings

THOR

Go Everywhere. Stay Anywhere™”

THOR Industries, Inc. conducted a North American Motorized Electric RV
Study in December 2021 to survey current and potential electric vehicle
owners who are interested in purchasing a motorized electric RV.

Respondents must have some level of RV experience (owned, rented, —,
camped in, or borrowed an RV) within the last 10 years or currently own an S
RV. Results are based on a total sample size of 675 surveys (n=675) with a 1: : BB

confidence level of 95% and an associated margin error of +/-3.7%.
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These expectations align with traveling habits revealed in THOR’s 2021 internal path to purchase data—70% of
New RV Purchasers report traveling an average of 5 hours or more from their home for RV trips.
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Top two influential features on
purchase decision:

86% REPORT
SAFETY FEATURES

&— 83% REPORT
& —| RELATIVELY LOW
COST TO MAINTAIN
THE VEHICLE



